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The report presents results and analyses of a 3/8 
question needs assessment survey of 431 physically disSbled (P0) and 
228 able-bodied (AB) respondents, ages 15 to ,60, to determine 
problems the disabled experience in the marketplace. The report is 
the product of a 3 stage county educational program (San. Diego, 
California) to increase marketplace independence of PD students. 
Described are survey development by a committee including disabled 
consumers and teachers of the disabled, and disseminaton through 
"Mainstream Magazine" and agencies providing services for handicapped 
students at four local institutions of higher education. Results are 
given for the following three sections of the survey: (1) general 
background information, (2) consumer habits, ,and (3) areas of 
economic interest to consumers. Among major findings are: (l)'the . 
median income for the PD is $16,243 less per year than that for the 
AB; (2) friends and family usually find homes for the PD; (3) 62 
percent of the PD use a private vehicle and 30 percent have limited i 
mobility. due to inaccessible public transportation; and (4) a greater 
proportion of PD than AB receive government assistance. Coupled with . ^ 
major- findings, are 20 recommendations* for inclusion iiLthe curriculum^ 
on consumer education for the< PD inqluding ways to fin^ housing, ways 1 
to increase participation in activities outside the home, and 
information on acquiring attendant care.. The survey form is attached. 
(MC) . » 
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* ^ANALYSIS OF THE CONSUMER NEEDS OF DISABLED PERSONS' S * ^ 

PURPOSE Of/tHP STUDY . - %> * / • 

A survey was developed to determine the problems that disabled people are 
experiencing in the marketplace. The survey consists of three sections: ■ 
(1) general background information about the respondent including age, sex, , 
residence, v educa£ion, disability, and living arrangements; (2) the consumes 
habits of able and disabled people, including how they obtain housing, trans- * * 
portation, articles for living (clothing, furniture, food, and services), and 
entertainment; (3). general areas of economic 1 interest about which respondents 
would like more information. Based on, the findings of this research, • a curric- 
ulum was developed for disabled higtt school students to prepare them for the 
problems they will most likely face as" 1 " consumers . ' <- > 

* * r 

A copy of tfie questionnaire is included in the appendix. 

METHODOLOGY ■ " . 

An advisory committee of disabled consumers, educators, and treaChers of 
the disabled was con venech-^ Their commeh-ts and suggestions in response to the 
first draft of the questionnaire were incorporated into the final draft. After 
it was piloted with a small group of consumers , _bot)i able and disabled, the « 
questionnaire was once again revisjecL * - 

Because the purpose of the questionnaire was to obtain information about 
the disabled consumer, an attempt was made to ijeath as many disabled persons as 
possible within the shortest amount o£ time for the least cost. Mainstream 
Magazine , a locally produced magazine fpr the disabled, was asked td participate 
in the study by sending the questionnaire fco #,000 subscribers, most of whom 1 
live in Southerji California—primarily San Diego. The return envelope was 
addressed to the San Diego County Department of Education. Because not all 
subscribers of Mainstreajp Magazine are disabled, a sample of at>le respondents 
was included in the study to compare the difference betweep able and disabled 
consumer patterns and consumer education needs'. 



In addition, project st^ff approached the agencies providing services for 
the handicapped at the University of California, San-4)iego (UCSD) , San Diego Stat 
University, San Diego City College, and San Diego Mesa College to assist in 
administering the questionnaire. An additional 433 questionnaire^ were adminis- 
tered through these schools, for a total of 4^333.' < 

The questionnaires returned by the cutoff d^te of Way 1, 1981, revealed 
the following distribution: 

431 physically disabled / 

228 able-bodied , " ' ^ 

5 mentally disabled * % 

12 insufficiently completed - did not r^Bpond beyond the background 
information; 1 * 



Fourteen questionnaires' were returned .after the deadline. Only those 
\ questionnaires returnedt by physically handicapped ancl able-bodied persons were 
considered for inclusion in the study, for a total number of 659. Of these, 431 
were 'disabled. Of the 228 questionnaires returned*by able-bodied persons, 33% 
, were sampled' (N=75) to be used to compare consumer practices of able and dis- 
abled persons. , *" r 

+ The results of the questionnaire are provided in the following Section 
which is a description of the existing conditions of disabled consumers. . 
The final section is/^discussion of t'he Recommendations . based on the 
results, for development of the curriculum. 

/ - ' V ' . . / XL 

e RESULTS OF THE SURVEY OF THE CONSUMER NEEDS OF PEOPLE WITH DISABILITIES 

.Jlo questions where there is only'^ one-item answer, fthe number pf responses 
(frequency) to each item and the percentage of responses to that item (out of 
the total responses to the e question) is providecf for able and disabled persons. 
Many questions allowetiCtJie, respondent to check more than one item. For example, 

"Which of the following barriers do you experience when shopping?" Physical. 

Communicativ e , Attitudinal . A disabled person could experience all 

three Carriers. For those questions, the number of persons responding to the 
item is given with t the, percentage of the total population, not the percentage 
of the responses to the question. • « 

Baclfrgroijikd Information 



Questions' and Itefiis 



Disabled 

% Responding % 
Number to Question 



Number 



Able 

% Responding 
to Ouestion 



Age: 



r 



15-20. 


38 


9% 


4 


5% 


' 21-30 : 


83 


19% 


14 


* 19% 


31-40 


/ 92 


21% 


16 


21% 


41-50 ,\ 


63 


15% 


15 


20% 






<* 






• 51-60 


71 

1 


17% 


19 


25% 


0y.er 60 


. 80. *' 


19% 


• 7 


.9% 




Median age 


= 31 


Median 


age =42 



\ The ages of the disabled persons responding to the questionnaire ranged 
iifrom 15 to over 60. Slightly more of the respondents were from the 31-40 group, 
|with a median age of 31. The distribution of responses among" adults 21 and over 

tfas fairly evenly distributed over the five age categories—only 9% of the , 

population was under the age of 21. ' * 
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The ages 6f the able persons also ranged fxbm the 15-20 group to the over 
60 gfcoup. More of the respondents were 51-60 years tff age with a median age 
of 42. 6 • Very few were under the age of 21 or over the age of 60. . 



Sex: 
Male 
Female 



Disabled 

% Responding 
Number to Question 



218 53% 
197 * 47% 



Able 

% Responding 
Number to Question 



38 53% 
35 47% 



Six percent more. males than females responded to the questionnaire for both 
able £nd disabled respondent^. 1 



3. Place of residence: 
San Diego area * 
Los Angeles area 
California 

(other than San Diego 
and Los Angeles) 

^ West * 

(other than " California) 

Midwest 

East • % 



Number 

2&9 
95 

44 #■ 



Disabled 

% Responding 
to^ Question 



673 



22% 

it 



103 



Numi) 

t 

53 
8 
*2 



er 



Able 

% Responding — . 
to Question 

r 



71% 
in 

16% 



l 
l 

0 



1% 
•1% 

0 ' 



0 
0 
2 



0 

3% 



Most of the respondents were from the San Diego area (67% of the disabled ' 
and 71% of the able persons returning the. questionnaire) . Another 22% were from V 
the Los Angeles area and 10% were from other areas in California. Only 2% of 
the disabled and 3,% of the able respondents represented areas outside of 
California. Therefore, the results of the study describe the consumer practices 
of disabled persons, most of whom live in Southern California. 

.' ? ■ 
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FRir 



Number 



What is y&£^ J 
personal incomlr^ 
per year?. 

Less than $3000 

3000-4999 

5000-6999 

7000-9999 ^ 

f 

10000-13999 "\ 

* 1 

14000-19999 



Disabled 

% Responding 
■< to Question 



Number 



)le 

% Responding 
to Question 



V 



0 



20000-29999 



30000 



njore 



68 


16% 




•< 


,59 


14% 


59 


14% 


35 


8% 






4<? 


10% 






43 

1 


• 10% 


56 ' 


14% 


53 


13% 


Median 


= $8,756 



1 ' 9y 



3 
* 7 
2L 

.27- 



12% 
. 8% 
3% 

4% 
9% 
28% 
36% 



Median* = $24,999 



More handicapped persons indicated that they had a personal income of less 
than $2*000 than any of the other categories. However, there is a fairly even 
distribution throughout the eight income categories. Their median income was 
$8,756. The median income for" families nationwide in 1977 was $16,009 and 18.1% 
earned less than- $10,000. The" income of the handicapped in this study was in 
the lower fifth of the p.qpulation. ' ' , 

..*// - * 

More able-bodied persons checked that their income was $30,000 or more than 
they checked for any of the other categories. The distribution was concentrated, 
in the uppei* two incomp categories. Their median income was $24,999, 186% more 
than the median incom? of the disabled persons. 

Able 

% Responding 
t9 Question 



Number 



Disabled 

% Responding 
to Question* 



Number 



What is the major 
source of your income? 

Job . } 

Social Security 

Welfare 

Veteran's benefits 

Other 

■ * ■ • ■ 



0 



151 


36% 




56 


75% 


138 - 


33% 




4 


6% 

it 


20 


5% 




5 


7% 


27 


6% 




7 


10% 


79 


19% 




W 


2% 



V 



ERJC 



10 



-/'"I- 

. A greater percentage of handicapped respondents indicated that their income 
was from a job more than from any other source, .However, only 36% of this group 
had a jx>b as their maj or ' Souf ce of income compared to 75% of the able-bodied 
respondents, J * • fc 



6. Average number of years 
of school completed 



Numb 



er 



Disabled 

14.21 u 

Disabled ■ - k 

% Responding 
to Question 



Able 
L7.03 



* Able 

. % Responding 
Number rto Question 



Degrees 










High School 


153 • " 




,15 


21% 


AA 


46 .. 


- 12% 


~ '5 


. 7% 


BA/BS 


.76 


20% - 


15 


21% 


« 

MA/MS 


62 • 

* 


16f - 


^ ■ 


' 33% 


PhD/MD 


4 17 • 


.5% 


12 


v. 17% 


Other < 


19 


- ? . * 







Ihe^average educational level of the handicapped respondents was two years 
beyond high school (14.21 years), with 41% of- Ijfce respondents checking that- 
their highest degree was from high school. The able persons averaged one year 
beyond a college bachelor's degree (17.03 years) with 33%, the'highest frequency, 
reporting they had a master's degr.ee. The educational level of the handicapped 
group was 20% lower than for the able group*. 
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7. How much use, do you 
have of the following? 

Arms * f i? 

No use 
Limited use 
Full use 

Hands Q 
No use 
Limited use 
Full use 

Legs 

No use 
Limited use 
Full u^se • 

• Sight 

No-use 

/, 

% Limited use 

Full use 
r 

Speech 
No use 
Limited use 
Full use , * 

Heating 
No s use 

Limited us e " 
Full use 

i 

Torso Movement 

«# 

No use 

Limited use . 
Full use 



"Number 



Disab-1 ed 

% Responding 
to Qbestion 



17 
165 
215 

27 
i66 
202 

125 
207 
83 

12 ; 
81 
295 

18 
65 
305 

6 
69 
316 " 



29 v 
197 

169 



4% 
41% 
54% 

7% 
42% 
51% 

30% 
50% 
20% 

3% 
21% 
76% 

j 

5% 
17% 
77% 



1% 
k 18% 
81% 

e. 

7% 
50% 
43% 



. c 



Able 

% Responding 
Number to Question 



75- 




75 9' 



75 



75 



75 



ioo£ 



100% 



75 



100% 



100% 



100% 



iooi 



100% 



( 



'( 
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Tho most frequent disability of persons responding to the questionnaire 
was limited use or no use of their legs (80% combined). This was supported by 
the frequency of limited torso movement or no torso movemeht (57% combined). 
Disabilities pertaining to speech, hearing, and sight were the least reported. 

By definition* able persons had no disabilities. 



Disabled 

% Responding 
Number to Question 



Able 

% Responding 
Number to Question 



8. Are you ambulatory? 
Yes 
No 

Partially 



1 * 



V 



180 



152 



83 



43% 
37% 



20% 



67 



91%' 

9% 



1%* 



The ability to move from one place to another Was limited for 57% of the 
disabled respondents. Notice that 10% of the able persons responded that thoy 
either had no ability to walk or wore partially limitock because all other 
answers to the 'questionnaire indicated that they wero able-bodied it" must be con- 
cluded that they misunderstood the question, \, 

\ 



Disabled 

% Responding 
Number to Question 



Number 



Able 

% Responding 
to Question 



9. Describe your living 



arrungomonts . You 
live with: 










Spouse 


159 


37% 


44 


59% 


Roommato 


25 


\% 


6 


8% 


Attendant 


16 


4% . 


0 


0 


Relatives 


102 


24% 


11 


15% 


Group homo 


16 


4% 


3 


4% 


Alone 


95 


22$ 


10 


13% 


Other 


11 


3% 


1 


1% 




The greatost portion of disabled respondents live with their husbands or 
wiv^s (37%). The next greatest frequency of a living arrangemont was with rela- 
tives (24%) followed by living atone (22%). The greatest portion of able 
pei^ons also responded that they Ifcivo with their husbands or wivos (59%) 
followed by living with relet ivesj£|&%) and alone (13%). The proportion of 
respondents living? with a spouse, was smaller for able persons than for disabled 
persons. The proportion of participants living with relatives and alone was higher 
for disabled persons than for able persons. 

- ' . • 13 ■ 



Consumer Practices 

Question and Items 

10. How did you find your 
homo? 

Newspaper 

Realtor 

Friend/ Relative 
Agency for disabled 
Other 



Disabled 

% Responding 
Number to Question 



S3 m 

88 . 23% 

135 35% 

19 . 5% 

90 23% 



Able 

% Responding 
Number to Question 



10 15% 

31 ,45V 

19 28% 

i i% 

8 12% 



The most frequently cited source for finding a homo for disabled persons 
was through friends/relatives^ (35%) . Ablo persons most often indicated that they 
found their homos through realtors (45%). 



Disabled Ablo 

Percent Percent 

Number of Total Number of Total 

11. Modifications in the 
homo to acccommodate 
the disability 

Outside entrance 164 38% n/a n/a 

Living room 31 7% n/a . n/a 

Kitchen 48 11% n/a n/a 

Bathroom 149 35% . n/a n/a 

Bedroom 68 16% < n/a n/a 

Other 56 13% x n/a n/a 

The modifications made most frequently to the homos of disabled persons 
were the outside entrance (38%) and -the bathroom (35^). 

Recall that this was one of the questions where participants could check 
more than one Jtem. They could easily have modified the outside entrance and 
the bathroom. Therefore, the percentage is based on the total number of dTHblod 
participants,, not only the percentage* responding to ( the question. Of the 431 
disabled respondents, 38% modified the outside entrance and 35% modified the 
bathroom. ; 
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12../ Extent of the 
modifications:. 

More than $500 

$500 or loss - 



Disabled 

% Responding 
Number to Question 



115 52% 
106 



Number 



n/a 
n/a 



Able 

^Responding 
to Question 



n/a 
n/a 



The amount, spent for modifications for the home of disabled persons is 
4$ more likely to be over $500 than less than $500. 



Number 



Disabled 

Percent 
of Total 



Able 
Percent 
Number of Total 



13. What wore the 

dominant factors in 
selecting a homo: 

Location 

Near a bus stop 
Close to work/school 
Near shpps 
Near relatives or 

friends 

Structural Design 

Wide, doorways 
Ramps 

Fow or no steps 
Low counters 
Other 

Economic Reasons 

Rent low compared 
to market value 
Good investment 

Already living in homo 

Other 



168 

68 
126 

68 
107 



77 

86 
58 
165 
27 
54 

88 
82 

112 

114 

18 



39% 

16% 
29% 
16% 
25% 



18% 

20%. 
14% 
38% 
6% 
13% 

20% 
19% 

26% 

27% 

4% 



36 

7 
25 
9 



8 
0 
8 
1 
3 

17 
10 

34 

4 

0 



48% 

9% 
33% 
12% 
11% 

9% 

11% 
0 

11% 
1% 
4% 

23% 
13% 

43% 

5% 
(> 



The dominant reasons that handicapped persons gave for selecting their 
homes included: (1) the location of the home (39%) (the part of town and close 
to work or school) ; (2) the limited number of steps (35%); (3) had been living 
in the homo with thoir families (27%); (4) the home was a good investment (26%). 
Able persons indicated that the dominant reasons for selecting a homo wore: 
(1) the location (48%) (close to work or school , 33%); (2) it was a good 
investment (43%) . 
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Disabled 

% Responding 
Number to Question 



14. Do you rent or own 
your homo? 

Rent 

Own 



}50 
215 



414 

59% 



Able 

% Responding 
Number to Question 



19 27% 
51 73% 



Elghteon percent mre handicapped persons owned their homos than rented 
their homos. It shoulcf be v pointed out, however, that 27% had indicated that 
they were living In the home of their families which may account for the large 
portion of respondents owning their owft homes. There were 46% more able persons 
owning their homos than renting their homos. Fourteen percent more able 
persons owned their homes than did disabled persons. 



Disabled 

Percent 



Able 
Percent 



15. 





Number 


of Total 


Number 


of Total 


Which of the following 
limit your mobility? J 










Lack of accessible 

public transportation 

> 


129 


30% 


4 


5% 


Cost of public 
transportation 


54' 

4 


- 

.13% ■ 


5 


7% 


Distance to the public 
transportation 


67 


16% 


4 


5% 


Cost of private 
transportation 


153 


36% 


7 


9% 


Other 


56 


13% 


4 


5% 



Disabled persons are more often limited by the cost of private transporta- 
tion (36%) and la&k of accessible public transportation (30%) than any of the 
other listed limitations. A small number of able persons expressed having limita- 
tions with transportation (frequency loss than 10%). 
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Disabled Able 

Percent Percent 

Number of Total Numher . of Total 

16, What is your major 0 
means of transportation? 

Your own vehicle % 261 62% 66 92%* 

Public transportation 39 9% 3 4% 

Ta *i 14 31s 0 0 

Walking , 6 1% 1 .1% 

Someone drives you 92 22% 2 3^ 

Carpool 0 0 0 0 

Other 56 13% 4 5% 

Even though the more disabled persons use their own vohicle more than 
any other form of transportation (62%), 30% more ablo persons used their own 
vehicles than did disabled persons. 

, Disabled"""'. Able 



% Responding % Responding 

Number to Question Number to Question 



17. If you have access to 
a vehicle, do you: 



°wn it? 298 94% 63 98% 

Lease it? 3 1% 0 ' 0 



Borrow it? 0 17 5% \>~ 1 2% 

For those persons using a private vehicle for transportation, 94% of the* 
disabled and 98% of the able own their Vehicle, indicating that most respondents, 
regardless of disablilites , own their vohicle. 

..I 

Disabled Able 

% Responding -% Responding 

Number to Question Number to Question 

18. Please check special o/ ^ 

equipment your vehicle . * • ?% 
has : 

Lift 67 23% n/a . n/a 

Hand controls 105 * n / a n / a 

Automatic doors 50 ' • 17% , . n/a n/a 

Other 67 * 23% n/a n/a 
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Th© mostfVof ten -mentioned special equipment^ under the "other" category- 
was power steering, power breaks, power windoita< automatic transmission -- 
accessories that are available on vehicles without special adaptations. Hand 
controls was the category most often checked 'for the specia'l adaptations made 
on vehicles driven by persons with disabilities (363$). 



Disabled 



Able 



19. The median frequency of 
participation in the 
following activities: 

Watch television 

nntortain at' homo 

Hobbies 

v Play sports .(swimming, 
bowling, etc.) 

Clubs and organizations 

Spectator sports 

Concerts/plays 



Moro than once 
a month 

Every month 

More than once 
a month 

Every two-six 
months 

Hvdry montji 

Every six-twelve 
months 

Every six-twelve 
months 



Moro than 
once a month 

Every month 

More than 
once a month 

Every montb 

Every month 

Every two- six 
months 

Every two -six 
months 



The most frequent leisure activity for disabled persons was watching 
television with hobbies being the second most frequent. Television is the most 
frequent leisure activity listed for able persons as well, followed by hobbies. 
Able persons do, however, play sports, attend spectator sports, concerts, and' 
plays more frequently 'than do disabled persons. 



Disabled 



Able 



20. 



- ^ 1 


Number 


Percent 
of Totar 


Number 


Pore on t 
of Total 


What barriers do you 
face in doing these 
leisure activities: 




^^38% 






Cost of activity 


163 


25 


33% 


Inaccessible facilities 


102 


24% 


0 


0 


Lack of transportation 


105 


25% 

** 


4 


5% 


Personal physical 
limitation 


190 


444 


6 


84 


No barriers 


81 


184 


37 


494 
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For disabled respondents, physical limitations were the greatest barrier 
to participation in leisure activities, with the cost of thp activity the second 
most frequently cited barrier. Forcible persons, the single most often mentioned 
barrier was the cost of participating in leisure activities. 
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Disabled 

§ Responding 
•Number * to Question 



What do you normally use 
when making purchases: 



Number 



Cash or check 
Credit card 



*283 



99 



•70% 
6% 



58 
14 
2 



Able , 
% Responding 
to Question 



77% 
19% 
3% 



Payments with credit card 24 

Most respondents, whether .able or disabled, use cash or checks more- 
frequently than any other form of exchange (70% for the disabled and 77% for 
the able respondents). There is little difference between" able and disabled 
persons' patterns of paying for purchases. 



22. -Purposes and sources 
o£ credit ** 



Disabled 

% Responding 
Number to Question 



Numb i 



Ablet 
1 ' 'Responding 
sir to Question 



Home 



Bank 

Savings and. loan 
Credit union 
Private lender > 
Other 



Auto 



Homo Improvement's 
Bank 

Savings and loan 
Credit union 
» Private lender 
Other ' 

Education 
Bank 

Savings and loan 
. Credit union 
Private lender 
Other 



41 
57 

' 3 
12 
7 



34% 
4&% 

SI 
10% 

6% 



30 
16 
15 
14 
6 



14 
1 

7 
7 
4 



37% 
20% 
19% 

1.7% 
7% 



29% 
7%^ 
24%- 
24% 
171 



4 

12 
16 

,2 
6 



55 
0 
5 
2 
1 



4 
2 
0 
1 
0 



10% 
30% 
40% 
5%' 
15% 



Bank 


' 59 


43% 


13 


28% 




Savings and loan 


15 ' 


12% 


10 


' 2'1% 




Credit union 


34 


25% 


23 


49% 




Private lender 


15 


12% 


1 


2% 




Other 


7. 


7% 


0 


0 





39% 
0 

39% 
15% 



57% 
29% 
0 



0 
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v - To purchase a home, handicapped persons answering the questionnaire 
borrowed money most frequently from savings and loans . Able persons took 

out loans more frequently from credit unions for their homes (40%) . Disabled 
persons borrowed money for their vohicles from bunks more* frequently than from 
other sources (43%) while able pe&ons borrowed from the credit union more, 
frequently (53%), Home improvement loans were taken out by disabled persons 
more often from banks (37%) and ablo*p-erson$ borrowed equally as frequently from' 
banks and credit: unions for homo improvement loans (39% each). Educational loans 
wore made more frequently at baitks for both disabled (29%) and able (57%) persons. 
As noted earlier, able 'persons averaged 2.83 years more education and were 28% 
more likely to borrow money for an education than were disabled^persons ; 

The majop differences in borrowing patterns between able and disabled per- 
sons was that able persons use credit' unions more frequently than disabled 'persons 
and disabled persons use savings and "loans more frequently. Private lenders wore 
thc^enst frequently used sources of loans. ' J 



& 

23. Item purchased (on 
crod it: 

I lou so/ co ndom i n i \im 
•Appl ittflces 

furniture 

c 

Clotlies 
Too Is 

Vehicle .', . 
Other 



Hi sab led v 
Porcent 
Number of TotnT 



Number 



Able 
Percent 
of Tot a 




75 
99 
*8S 
108 
26 
.93 
31 



17% 

"23% 
20%, 
25% 

6% 
22% 

7% 



26 
16 
12 
19 

3 
28 

1 



35% 
21% 
16% 
25% 
4% 
37% 



Handicapped respondents purchased clothes on credit more frequently than 
any other; item £25%) . followed by appl lances (23%) and then a vehicle (22%). 
The able-bodied respondents purchased "a vehicle on credit moro frequently than any 
other item (37%) followed by a home (35%) and then clothes (25%). 



Disabled 

% Responding 
Number to Question 



24. Have you boon refused 
credit in the last 
;two years? „ 

Yes. ^ 
No 

Uncertain 



54 
281 
8 



16% 
80%' 
3% 



Number 



10 
56 
1 ' 



Able 

% Responding 
to Question 



14% 
84% 
2% 
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Sixteen percont of the handicapped respondents have boon refused 
credit and 14% of the ablo persons have been refused 
enough diversity ( 2ty to conclude there is 
refus-al, for either group. 



credit. There^is not 
any difference Jn the rate of 



Number 

Was the- denial directly, 
related v tp your 
disablUt/? 

Yes 54 
No * 41 
Uncertain 29 



Disabled 

% Responding 
to Question 



Ablo. 

% Responding 
Number to Question * 



7 



44% 
33% 
23% 



1 

9 
0 



10% 
90% 
' 0* 



For those handicapped persons who wore refused credit, 44% felt that the 
refusal was related to being handicapped. For one-third, the refusal was not 
related to their handicap. The one ablo-bodied person responding "yes," wrote 
on the questionnaire. that it was his "disability to pay off^a^loan."' ^ 

' Disabled 

% Responding 
to Question 



Number 



Numb 



or 



Able 
.% Responding 
* to Question 



25. 



Which of the following, 
makes the greatest 
demand on your income? 










Vehicle 


175 


48% 


46 


66% 


Clothes 


35 


10% 


2 


3% 


Medical care 


76 


21% 


5. 


7% 


Housewares 


5 


1% 


0 


0 


Furniture 


6 


2% 


1 


1% 


Appl i an cos 


3 > • 


1% 


1 


1% 


Food 


59 


a 6% 


14 


20% 


Other 


8 


2% 


1 


1% 



A 

zroates 



The item mentioned most often as making tho gre utost demand on tho incomes 
of tho able and disabled respondents was their vehicle (48% disabled and 66% for 
able respondents). "Food" was written in as an "other" category* and listed as a 
separato item. If it had boon included as part of tho questionnaire, there would 
■probably have been more response to that item. 
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Disablod 

% Responding 
Number to Question 



Number 



Able- 

% Responding 
to Question 



HowMfo you usually shop 
forljilothos and house- 
hollffttoms? 










\ 


m 

Shop tho store 


267 




66 


' 94% 


V 


SomoonSlshops for ydu 


79 . 


20% a 


'2. 


3% 




Shop by||elophone 


8 


3%. 


0 


0 




Use cafjj|gs 


41 


11% 


2 


3% 





The dialed respondents primarily shop in the store (65%) with the 
socoml most ^ftuent procedure for shopping being "someone shops for you"(20%). 
The Able resp^ppnts overwhelmingly shop in tho stores themselves (94%) with 
only 6% using |j||ther method of shopping. . . ] 




27. 



Which of thGr||| lowing 
restrict youif^ility 
to shop? 



/ 

Number 



Disabled 

Percent 
of Total 



Number 



.Able 

Pox^cent. 
of Tbtal 



'Physical b^rie|^ 
Communication btSnjLers 
/ Attitudinal barrj 



For those dis 
tho restrictions to 
abl corespondents cit 




179 
43 
52 



42% 
10% 
12% 



0 
1 
3 



orsons answering the question, most indicated that 
ng wore physical barriers (42%), Very few of tho 
||trictions to shopping. 
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1 mr- 

NumEfor 



Disabled 

% Responding 
ta Question 



Able 

% Responding 
Number to Question 



Amount of attendant c(Wp| 
Full time , V\ 70 

ll 6 



Part > tlmo 



None 



18% 

20% 
62% 



2 (spouse) 3% 
0 0- 
73 97% 



Thirty-eight percent of the disabled respondents received attendant care. 
In many- cases the respondents conoid or od their husbands .or wives as attendants. 
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29% Which of the following 
special equipment do 
you require? 

None 

Wheel chairt 
; Lift at home 

Lift for a vehicle 

Back or body support 

Braces 

Bed 
Wlker 
./Prosthesis 

UriYmry supplies 

Other 0 



Disabled ' 

Percent- 
Number bf Total 



Able 









02 




*>\ & 

c AO 


209 




4Q& 

*f V 1> 


44 




10% 


74 




17% 


38 




9% 


J 65 




15% 


68 '* 




16% 


27 
30 


Y 


' 6% 
7% 


v 95 




22% 


75 




17% 



Number 



Percent 
af Total 



60 



80% 



(total number 
-responding to 
the question) 



Tho largest portion of the handicapped persons responding to the questionnaire 
required a wheelchair (49%). This finding correlates > with "that- of question 7 
which indicated the most common handicap to be no useV limited use of the lot 



>gs. 



Dialed 



Ablo 



30. 





Number 


Porcont 
of Total 


Number 


Percent 
of Total 


Please check any; of the 
following problems you 
have encountered with 
equipment repair: 










Service not available 


33 


8% 


0 


■ 0 


Repair time too long ' 


100 


23% 


2 


3% 


Lack of trained poople 


61 


14% 


3 


4% 


Access to the service 
center difficult 


52 


12% 


0 


0 


Service costs are high 


132 


31% 


7 ' 


9% 


No loaners available 


102 


24% 


3 


4% 


Other 


24 ' 


.6% 


0 


" 0 



23 



X 



Iff. 



The two most frequent problems encountered with equipment repair were 
(1) service costs are high (31%) and (2) there is no loan equipment available 
when gettiDg repair work done (?4%). From the notes written by able-bodied 
participants, the special equipment they were referring to included the ^extras' 
Bn vehicles, e.g. power steeripg. 



Disabled 

Percent 
Number of Total 



Able 



Number 



Percent 
of Total 



31. Which of .the following' 



services do you obta 1 



irn 



moat frequently 






Vehicle repair 


174 


.41% 


Appliance repair 


41 


10% 


HoijiK repairs 


58 


14% 


Medical 


170 


39% 


Transportation 


83 


19% 


Attendant 


, 67 


16% 


Someone to shop for you 


58 


14% 


Othor 


12 


■5% 



34 
4 
11 
18 
1 
0 
0 
0 



45% 
' 5% 
15% 
24% 

1% 

0 

0 

0 



The predominant services obtained by disabled respondents wore for vehicle 
ropairs (41%) and medical' services (39%) , The rank order was also true for the 
able respondents: vehicle repair services (45%) and medical services (24%). The 
need for medical services was less for the able respondents by 15%. Disabled per- 
sons showed a greater need for the services of transportation, attendant care 
and someone to shop for them. „ 

■Disabled 

% Response 



Able 



Number 



32. Do you use a monthly 
budget? 

Yes 
No 

Sometimes 



154 
140 
102 



to Question 



37% 
35% 
26% 



Number 



% Response 
to Question 



25 
26 
20 



There is almost an equal distribution of the use of a monthly budget by 
disabled and able respondents with approximately one third of all the respon- 
dents keeping a monthly budget. 
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Disabled 



Number 



33. Do you participate in a V 
savings or investment tl 
* program? ' t \i 

■ Yes • t • V 

No * - * . 



' 206 
' 184 



% Response 
to Question 



sm 

45% 



Able 

%" Response 
Number to Question 



52 
19 



73% 
27% 



Only a few more disabled persons invested thei<r money (53%) than^did not* 
invest their mgney (47%) ; /Able Tbspondents invested their money. (73%) far more 
frequently than did, disabled respondent^. Seventy-five percent participated in 
savines or investment programs, which. is greater than the- participation of 
* the oa sub lea respondents. * - 



Disabled 

Percent 
Number ef Total 



Able 



Num 



Porcent 
of Total 



34. Whi,ch of the following 
sources of government 
asslstnace do you 
. receive? » 



Social Security 


'134 


* 31% 


• 7 


9% 


Supplemental Security 
'Income (SSI) 


104 


m. 


4 


5% 


Food stamps 


9 


2% 


0 


0 


Voterna\ Administration 
benefits 


63 


15%' 


0 


0 


In-home supportive Services 


45 , 


10% 


0. 


0 


Welfare » . ' 


4 


1% 


2 


.3% 


Workors' Compensation 


8 


2% 


0 


0 


Medicare < 


61 


19% 


3 


• 4% 


ModiCal 




20% 


5 


7% 


California Children's 
Service 


• 15 


4% 


• 1 


1% 


J)thor 


43 


10% 


»3 


4% 



More handicapped respondents received So.cial Security than any other govern- 
ment benefit (31%) with SSI being, .the se%ndJmost frequently received benefit 
(24%), Twenty-two percent more .disabled persons receive Social Security than do 
able persons, and 19% more disabled persons rocej^rSS I than do able persons. No 
more than 10* of the able population receive local, state, or federal support, 
which is far less than the disabled persons. 
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35/ Do you feeKymi need 
advocacy £raS|.Mng or 
resource** %o obtain 
and/or maintain ypur 
- benefits 

' % Yes f 
No 

Uncertain 



Disabled 

% Response 
Number' to Question- 



36 
159 
100 



25% 



46% 
29% 



1L 



Number 



Able' 

% Re s pons 
tt> Quest i 



• 3 
33 
8 




Twenty- five percent of the disabled respondents indicated a desire for '* 
advocacy training whereas only seven percent of the able persons indicated such 
a need. To corroborate the greater need for advocacy by the disabled , group, 46% 
responded that they did not need advocacy training, but 75% of the able persons 
(31% more than the disabled) checked they did not want advocacy J:rainirijg, * 



Gen eral Area's of Economic Interest 
Questions and Items 



v 



36, Average response to the amount of information des«irpd on fhe following 
topics using a scale of: 1 « Much More; 2 ° Little More; and 3 None' 
Needed (N.B., the larger tfttfnumber the less the need for additional 



information) : 



Personal finance 
Budgeting 

How to use small claims court 

How to purchase insurance 

How to handle consumer com- 
plaints over merchandise with 
a store 

Equipment available for a 
disability 

How to purchase special 
equipment 

What agencies are available 
to help 

lidto to deal with government 
agencies or social service 
agencies 



r 



Disabled 

2.18 
2.3£ 
2.32 
2.18 



2. 18 
1.84 
1.93 
1.66 

1.71 



Able 

' 2.07 
2.29 
2! 16 
1.13 

•2.13 
2.84 
2.65 
2.13 

2.13 
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• * * 

k^/m?™ 18 W ^ h disabil f* ties indicated that they desired the most information 
about (1) agencies available to help, (2) how to deal with government agencies 
or social service agencies, and (3) equipment available for a disability Able 
persons were most interested in gaining more information about (1) purchasing 
insurance and (2) personal finances. The nature' of the information that each 
group wanted differed. Disabled persons were interested in topics related more 
to services for the person with disabilities, and able persons were more interested 
m financial information. 



37. How much economic educa- 
tion have you had? ! 

None , 96 , 24% 



Less than 1 semester 35 
T-2 semesters 86 



Disabled Able 

% Response % Response 

Number to Question Number to Question 



13% 



9% -9-. 13% 

23% 20 29% 



More than 2 semesters 56 14% 19 2 8% 

Self-taught 114 2 9% n 16 % 

Forth-six percent of the disabled respondents had some formal economic educa- 
tion and 29% were self-taught. Seventy percent of the able respondents had some 
formal economic education, and 16% were self-taught. Able persons are more likely 
SUS^S J\ forma J, training in economic education than disabled persons. It is 
ZZS? th " ?». 2 ' 8 -» of education 

Disabled Able 

% Response % Response 

Number to Question Number to Question 

38. Are you a member of a 
group that includes 

consumer issues as part , 1 ' , 

of its activities? , - . ' 

Yes 114 30% 25 '39%. 

No 266 70% 39 61% 

Disabled and able persons are more likely not to belong to a group that 
includes consumer issues as a, part of its activities'. 

CONCLUSIONS AND RECOMMENDATIONS FOR CURRICULUM ON 
CONSUMER EDUCATION FOR PERSONS WITH DISABILITIES 

'The results of the questionnaire clearly illustrated the limited financial 
resources available to disabled persons. The median income of the disabled is 

♦Fifty percent of the incomes are more than this amount, and 50 percent are less 
than this amount. 
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$16,243 less per year than the median income of able persons responding to the 
questionnaire. With a median income of $8,756 (36% having a job for a major 
source of income, and 44% receiving government subsidies as a major source of 
income), it is important that this group be informed consumers when entering 
the marketplace. There are materials available for general consumerism; however, 
there i's little to nothing directly related to the consumer needs of disabled 
persons. 

Because the greatest proportion of the disabled respondents have limited 
use of their legs and they are in wheelchairs, the curriculum stresses the needs 
of this group. 

The most significant findings of the needs assessment are summarized under i 
the consumer topics of housing, transportation and travel, leisure, money manage- 
ment, purchasing goods and repair services, service agencies arid organizations, 
and economic issues of interest. 

The implications and recommendations for the consumer education curriculum 
for physically handicapped high school students based on the research follow the 
data presentation and are in script for greater emphasis. 

Housing . * . 

The greatest portion of the disabled respondents identify their friends and 

h^\T a V he S0UTCeS f0T finding their homes - 0nl y five Percent find their 
homes through agencies for the disabled. On the other hand, able persons find 
their homes most frequently through realtors. Recently, agencies for the disabled 

available t0 identify accessib l e housing * it becomes 

available, yet few disabled persons are using this resource. Interviews with dis- 

afford^ 0 " 5 als0 .^ b \ tan ^ ate ^e need for linking the disabled person with 
affordable, accessible housing. Persons interviewed often state they are living 
with relatives for years while waiting to find housing. 8 

» hnni 00 *^ 011 ° f h T SS md the nUmber ° f ste P S are the main criteria for selecting 
an J IJ' The most T Sequent modifications made to homes are to the outside entrances 
Sit?™! / , Int " vlews » ith disabled people show that the most common modi- 

the outside entrances are to. add ramps. Bathroom modifications 
include removing molding on the door and adding grab bars. 

K^f' W,ito H mZd& "^^muit, *** cusuuculum should incluxk thz 
J. lnt>thu.ctiont> on filnding hou&ing. 

2. A dUcMUon orf axl£bi§ x tump& , gnxxb baM, and Amoving molding. . * 

3. Location o 6 home* and thz numboA orf &tzp&; l.z. thz mo&t accz&Ublz axza& In O 
tnz communUy and how onz bind* a homz wUh limitzd on no 4tzp*. ^ 

4. Financial ah&Utancz fan housing. 
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Transportation 

Sixty-two percent of the disabled respondents use a private vehicle for trans- 
portation. However, 30 percent indicate that they have- limited mobility due to 
the lack of accessible public transportation. , 

Based on the siesu&ts o£ the needs asAes&ment, the cuAAiculum should include the 
following: * " * 



J. Using public t/ianspohtation. 

2. The co6t OjJ pubtic transportation. ^ 

3. . long distance travel fox the disabled. 
Leisure 



./ 



In their leisure time, able and disabled persons watch television, entertain at 
home, have hobbies, and belong to clubs and organizations with about the same 
frequency. The difference between the two groups was seen in the frequency with 
Which iable persons played sports and attended spectator sports, concerts, and plays 

Bated on the koau&U o$ the need* mtetment, the (wMJiuxZjm should IncJbxde the " 
fiottouting: - . 

U Reducing physical bawvieM to playing *poh£s} attending Apzctdto* 6pont6>, 
concepts, and pZay&. 

2. IncAensing participation o{ disabled pejvsons in othtn activities outside oh * 
the home. 

Money Management 

The use of cash and/or checks was the most frequent purchasing patted by both . 
able and disabled persons. Ther^ was little difference 4><5tween the patterns of 
these two groups in the use of checking accounts and budgeting. 

Based on tht teAults o$ the needs assessment, the cuMtculum should: ^ 

1. Not include, matenials -on money management became disabled people do not di^eA 
6igni£icantly faom able peJisons in budgeting, having, and paying &o>i purchases. 

2. Not include material* on money management because general consumer materials 

on money management wilt meet the need* o& disabled students' 1 as welt as regular 
students, and this cjurntculxm Is designed to meet the JSpedilc needs o& dis- 
abled students. 

Purchasing Goods and Repair Services j 

Disabled persons report that their vehicles make the greatest demand on their 1 
income. The shof>p4ij^attern of most disabled persons is to shop in stores. They 
state, however, that physical barrrers are major restrictions to shopping. 
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f 4Q of ee n ChairS ^ re P° rted t0 be the most frequently purchased special equipment 
ment (22%r" ary SUPP *** ^ frequently P urch ased special equip- 

* The most frequent problems. with equipment repair are that service costs are 
tooni^i and there are no loaners when special equipment is being repaired. 

fauLZg^ KUam °* ^ e needi moment, the cuhAiculum should include the 

1. Purchasing and cane of adaptation* to vehicle* ion disabled driver*. 

2. Purchasing and *ervlcing uoheelchain* . 

3. Reducing physical barrier* to chopping. 

4. Reducing *ervice co*t* and need for loaner*. 
Service Agencies and Organizations 

A much greater proportion of disabled persons than able persons receive govern- 
ment assistance. Thirty-eight percent of the disabled persons have attendant care. 

Based on. the re*uU* of the need* a**e**ment, the curriculum should include the 

/. Information and recommendation* about the government agencie* mo*t freouentlu 
*ex\)Ajng dcsabled peMon*. D H ^ ) 

2. Inhumation about acquiring attendant care. 
General Areas of Economic Interest 

The most desired information needed by disabled respondents to the questionnaire 
was: (1) agencies available to help; (2) how to deal with government agencies 
or social service agencies; and (3) equipment available for disabilities. 

Ba*ed on the re*ult* of the need* a**e**ment, the curriculum *hould: 

1. Include a di*cu**ion of agencie* available to help in the chapter on SeAvice 
Agencie* and Organization*. 

2. Include, information on how to deal witli government agencie* or *ocial *ervice 
agencie* An the chapter on SeAvice Agencie* and Organization*. 

3. Include information on available equipment for disabled peMon* in the chanter 
on Purchasing Good* and Repair SeAvice* . 

Many respondents wrote in comments at the end of the questionnaire. They 
frequently highlighted the problem with 1 parking. Even when there is designated 
parking for handicapped, many non-handicapped persons park in those 'spots.,? Inter- 
views with handicapped persons reiterated the problem. 
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Repair costs, living conditions, and "limited income were* also cited as major 
problems. Several respondents mentioned how heipful their husbands and wives were 
to them, and there were comments congratulating Mainstream Magazi ne for its excellent 
work. 1 s 

These suggestions and recommendations will be used to develop a curriculum that 

will prepare physically handicapped high school and college students to overcome 

barriers to their successful functioning in the marketplace. A teachers' guide 
accompanies the student booklet. 
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Survey.of the Consumer Needs of People with Disabilities 
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MAGAZINE OFJHE ABLE-DISABtED™ 



361 SIXTH AVENUE SUITE 610 
SAN DIEGO, CA 92101 
(7]f 2 -W-3138 



\ 



D,ear Reader: 



i 



Mainstream Magazine is workiirg with San Diego County Department of Education 
to identify the needs of able/disabled people in the marketplace. Your answers 
to the enclosed questions will accomplish the foTSl owing: 



0 Mainstream Magazine will learn Wffat articles on consumerism readers need, 

o Consumer advocacy groups for the disabled will have information to support 
&nd guide their activities, * # ■ 



o San Diego County Department of Education will be able to develcjp 
education materials that address real consumer needs, - 



We are requesting that able and disabled readers complete this M _ 
put the questionnaire (not this letter) into the enclosed, stamped * M 
and mail to the San Diego County Department of Education. The result 
survey will be published in a .future article in Mkinstraam Magazine , 
that your name is not on the questicjnnaire; therefore, your answers 
anonymous. \^ ' 



consume^. 



questionnaire, 
en|vel ope, 
s of tliis. 
Notice 
Will remain 



Only you can provide this information and we appreciate your taking the time 
and thought to complete the questionnaire. 



Sincerely > 



Jim Hammitt, 



Editor 
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SURVEY OF THE CONSUMER NEEDS OF PEOPLE WITH DISABILITIES 

WE NEED YOUR HELP! ' ~ 

OuV goal Is to provide quality instructional consumer education materials. Your answers to 

^Ltl irimT S JJ bnS eSSential thieving this goal. Please check the appropriate 
spaces or fill in the. answers you regard as best. 

BACKGROUND INFORMATION 

> >v4vge: r 15-20 □ 21-30Q 3 1 -40 O ^1-50 Q 51-60 □ Over 60 fj 

2. Sex: MaleQ Female n < 

3. What state do you live in (your state of residence)? 



4. What is your personal income per year? Less than $3,000 □ $3 000-4 999 n 
$5,000-6,9990 $7, 000^9,999 Q $10,000-13 ,999 □ $ 14, 000-19, 
$20,000-29,999 0 $30,000 or more Q ♦ . . 

5. What is the major source of your income? A jobf"] Social Security I - ] Welfare f~l 
VAQ Other L " J LJ 

6. Circle the. number of years of school completed and/or degrees: 01234567 
8 9 10 11 12 13 14 15 16 17 18 19 20 21 22 or more 



High school [J 


AAQ BA Q 


MA/MS □ 


PhD □ Other 


7. Disability: How much use do 


you have 


of the fol lowing 




No Use 


Limited 


Use Full Use 


Arms 


□ 


□ 


□ 


'Hands 


. □ 


□ 


□ 


Legs 


□ 


□ 




Sight 


□ 






Speech 


□ 


□ 


□ 


Hearing 




□ 




Torso movement 


□ 


□ 


□ 


8. Are you ambulatory?: Q 


No □ 


Partial ly □ 




9. Describe your 1 iving arrangements. You . 1 feve with: Spbuse □ Roommate n Attendant pi 
Relatives Q Group home Q - Alone □ Other l_J 

CONSUMER PRACTICES ' ) 

10. How did you find your home/apartment? Newspaper n Realtor n Friend/Relative n 
Agency for disabled □ Other ~ LJ 



11. Please check any of the following areas in your home that were modified to accommodate 
your disabi 1 i ty: 

Outside entrance to the home Q Living room n Kitchen n Bathroom n Bedroom n 
Other - l-J L - i LJ 



12. What was the extent of /the modifications? More than $500Q $500 or less □ 



13. What were the dominant factors in selecting your home? 

a. Location Q: Near a bus stopQ Close to work or school □ Near shops Q 
Near relatives or friends Q (Qthe r 



b. Structural desighQ: Wide doorways iQ Ramps Q No steps (or few steps) □ 

Low counters [J Other g ' 



c. Economic reasonsQ Rent low compared to the market valueQ Good investment □ 

d. Already living in the home □ Other • 



Do you rent Q or own Q your home/apartment? 

15- Please check any of the following that limit your mobility: 

Lack of accessible public transportation Q Cost of publ ic transportation Q , o 
Distance to the public transportat (on (e.g., bus stop) Q 
Cost of private transportation Q Othe r 

■ . f 

16. What is your major means of transposition? Your own vehicle Q PubJ4c transportation H 
TaxiQ. Walking Q Someone drives you QXCar pool □ Other 

17. If you have access to a vehicle, do you: Own itQ Lease it Q BorrW itQ? 

18. Please check any spec ial equipment that the vehicle has: Lift Q Hand controls □ 
Automatic doors [J Other_ » 



19- Please check how frequently you participate fn the following leisure activitfes: 



More than 


Every 


Every 2-6 


Every 6-12 


Once a 


Less than 


Once 


a month 


Month 


Months 


Months 


Year 


a Year 


Watch television 


□ 


□ 


■ □ 


□ 


□ 


□ 


Entertain at<ij0me-. 


□ 


□ 


• □ 


□ 


□ 


□ 


Hobbies (at home) 


□ 


□ 


□ 


□ 


□ 




Play sports (swim- 














ming, bowling, 














basketbal 1 , etc. ) 


□ 


□ 


□ 


□ 


□ 


□ 


Clubs and orgart iza- 














tions 


□ 


□ 


□ 


□ 


□ 


Spectator sports 


□ 


□ 


' 0 


□ 


□ 


□ 


♦oncerts/plays 


□ 


□ 


□ 


□ 


□ 


D 



20. What are the barriers you face in doing these activities? Cost of activity Q 
Ihacces^Jble facil it ies □ Lack of transportat ion □ Personal physical limitationn 
No barr iet^s Q 

21. What do you normally use when making purchases? Cash or check Q Credit card Q 
Monthly payments with a credit card^Q 
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22 ' "Tfl^ls* PUrPOS6S aRd ^ UrC6S % Whlch ^ have received credit <%1ng the 



HenJ^j 



Auto 
Home Improvement 
Education 
Other 



Bank Savings S Loan 

o □ 

□ o. . 

□ □ 

□ a- 
- □ □ 

□ • □ 

□ . ' □ 



Credf t-U <j 

□ 
□ 
□ 
□ 

Q 

, □ 
□ 



23. 



Private Lender Other 

□ □ 

□ " □ 

□ □ 

□ * □ 

□ ' □ 

□ < n 



2k. 



Please check any of the following that you have purchased on credit in the last five years 
House/condom/nium D Appl iances Q Furniture^ Clothes D Tool sQ vehicle Q 

i : : -— . — — _ . 

Have you been refused credit in the last two years? „ Yes Q Nog Uncertain Q 
If yes, was the denial directly related to your disability? YesQ NoQ UnceOainQ 

2% ?h n an ^u n s?ng y ? baSlS ' ^ ^he greatest demand on .your income other 

Vehi cle Q Clothes D Medical care Q House wares Q FMrnitureQ AppliancesQ 

26 '' n° W db /?" USUa r l, 1 > r sh °P f ° r clothes and household items?. Shop' in ^ store n " 
^catalogues □ Someone else shops for you Q Shop by. telephone Q D 

27.' Please check any of the following fhat restrict your ability. to shop- 
Physical .barriers Q Communication barriers Q Attitudinal Wrtfe^rj 
IS. Please check how much attendant care you receive: Full timeQ Pastime £j None Q 

' 9 ' Uft\? h ™t^ d ° YOU requlre: None D Wheelchair □ 

Lift at home Q Lift for a vehicleQ Back or body support fl Braces n RrdTl 
WalkerQ Prosthesis^ Urinary supplies Q Other U U Q , 



10. 



Please check any^of the following problems you" have encountered mih equipment repair: 

iL^r.oV^ 113 - 16111 Re P^! r time too long □ Lack of trained ' people □ 
Access to the service center difficult^ ^ Service costs are highn 
There are no alternatives available while equipment-is be i ng • repa iVed Q 

I. Which of the following services do you obtain most frequently? 

Vehicle repair (tune up, etc.)Q Appliance repair (television, oven, etc ) n 
Medl a r ? Pa ;:% ( P ,U ^ n9 ' w i r ing etcjQ Laundry Shirts, dresses?etc ) rP 
Medical (doctor visits, physical therapy, etc.) Q U 
Transportation (driver of private vehicle-, etc.)Q Attendant fj Someone to shop for you D 
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'32. Do you use a monthly budget? Yes Q No Q Sometimes □ 

33. Do you regularly participate in a savings or investment program? Yes Q No Q 

3k. Please check which of the following souses of government assistance^ receive: 
Social Security Q SSI □ SSDI Q Food Stamps □ VABenefitsH 
In-Home Supportive Services (attendant care through the. Department of Welfare) n 
Welfare (other than attendant care) Q Workmen ' s Compensat ion □ Medicare n 
Medi-CalQ Cal ifornia Chi ldren's Services Q Other U ' 



35. Do you feel you need advocacy training or resources to obtain and/or maintain your 
benefits? Yes Q No Q UncertainQ 

GENERAL AREAS OF ECONOMIC INTEREST 

36. There are several topics listed below. Would you please indicate how much.more 
information you would like to have on each topic: 

f 

n 7 



Much~ 



Personal finances 
Budgeting 

How to use small claims court 

How to purchase insurance (auto 
health, etc.) 



D 
□ 
□ 

□ 



A Little More 

- . □ - 



None Needed 



□ 
□ 

□ 



How <fco handle consumer complaints over 
merchandise (oT services) with a store 



□ 
□ 

□ 



□ 
□ 
□ 
□ 



□ 
□ 
1 □ 
□ 



□ 
□ 
□ 
□ 



□ 



Equipment available for your disability 
How to purchase special equipment 
What agencies ar6 available to help 
How to deal with government agencies or 

social service agencies - j~] 

37. How much economic education have you had? |fene Q .Less than 1 semester tl 
1-2 semesters □ More than 2 semesters Q Self-taught □ 

38. Are you a member of a group that includes consumer issues as a' part of its activities 
(e.g., writes letters j:o Congress)? Yes fj No □ .* 

Thank you for completing -this survey. Please add you r""c3^en t s about the disabled in the 
marketplace or the questionnaire in the space below." Please place in the enclosed "envelope 
which does not require postage and send to 



JAMES DEL ROGERS 
PROJECT DIRECTOR 

SAN DIEGO COUNTY DEPARTMENT OF EDUCATION 
6401 LINDA VISTA ROAD, SAN DIEGO CA 92 1 1 1 
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